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WELCOME

Last season, the Minardi team embarked on a five-year plan to increase its competitiveness in order to become a strong mid-field contender in Formula One. The aim in 2001 was to stabilise the team, compete with dignity, and lay a solid foundation for future growth and enhanced performance. That has been accomplished, and the team is now in a very different position compared with this time last year.

Instead of the challenge of building a car in just six weeks, which was the task we faced in 2001, by the time we arrive in Melbourne for the first Grand Prix of the new season, in early March, the latest KL Minardi Asiatech PS02 will have completed several thousand miles of testing in the hands of our talented young drivers, Alex Yoong and Mark Webber.

Initial feedback suggests we have made identifiable progress in a number of areas, in particular the engine, courtesy of Asiatech’s AT02 V10, and aerodynamic performance, which is the result of an intensive wind tunnel programme undertaken by the team over the last six months. As a result, we believe there is a genuine opportunity for KL Minardi Asiatech to achieve its aim of scoring World Championship points this season.

We hope the 2002 edition of our press kit provides you with all the information you require on the team. Formula One is a fast-paced business, however, so make a point of visiting our official website, www.minardi.it, on a regular basis in order to keep up with the latest news and developments at KL Minardi Asiatech.

Here’s hoping for an exciting, but safe season for everyone involved in this year’s Formula One World Championship. Let battle commence!

Paul Stoddart

Team Principal

THE MINARDI PS02

Another Step Forward

Those unfamiliar with motor racing or uninterested in the technical nuances of the sport often claim that all Formula One cars look alike.  In terms of general concept, there may be some justification in the statement.  In terms of the detail and execution of individual cars, however, nothing could be further from the truth.  An excellent example of how the “devil is in the detail” when it comes to the design of modern Grand Prix cars can be seen in the Minardi PS02, the latest in a proud line of Formula One challengers to emerge from the Italian team’s comprehensively equipped Faenza factory.

Compared with its predecessor, the PS01, the new car is significantly different, both in areas that can be seen and in areas that cannot.  The first, and most obvious change is in the shape.  The Minardi PS02 benefits from the extensive experience of the team’s new chief aerodynamicist, Loic Bigois, and his technical team, plus considerable time spent in the Fondmetal Technologies wind tunnel at Casumaro, a short drive north of the team’s Faenza headquarters.

As a result, Minardi’s latest challenger is generally less chiselled and more rounded in its contours than the 2001 car.  Most notably, it features a raised nose section, reshaped and extended engine cover and higher sidepods with different inlets.  Even a casual perusal of the Minardi PS02 also reveals a myriad of interesting aerodynamic details throughout the car.  Out of sight, beneath the curvaceous bodywork, is an all-new “floor”, optimised to work in conjunction with the latest slim-line version of Minardi’s unique, titanium-cased gearbox.

In terms of mechanical layout, the biggest alteration to the 2002 Minardi is the use of pushrod rather than pullrod-operated front suspension.  The latter arrangement, employed on last season’s PS01 chassis, has a small theoretical advantage in terms of lowering a car’s centre of gravity but, in practical terms, is more complicated and requires more time to adjust on site.

A Formula One chassis, of course, does not exist in isolation; it is part of a “package” that also includes the engine, in this case Asiatech’s new AT02 V10.  Aside from being more powerful, it is also lighter and more compact than the unit it replaces, making it easier for the team’s designers to accommodate all the necessary ancillaries around the engine.  It is also more efficient in terms of cooling requirements.

“We are very pleased with the way the new car has come together,” observes Minardi Technical Director, Gabriele Tredozi.  “We are benefiting in particular from the fact that we have had ample ‘lead-time’ to work on the whole package.  For example, we understood well what areas of last season’s car we wanted to improve, we have known for some time what engine we are using, and we have been able to put in many useful hours in the wind tunnel developing the aerodynamic package for the PS02.  As a result, we are far ahead of where we were at this time last year.  Now, with an extensive pre-season testing programme planned as well, we believe we are well placed to make progress on the track this coming season.”    

Certainly, if the well-known design adage that states, “something that looks right frequently is right” applies to Minardi’s latest Grand Prix contender, then the team has every reason to approach the new Formula One season with optimism.

- Ends -         

TECHNICAL SPECIFICATION

Minardi PS02

Chassis material


Carbon fibre and aluminium honeycomb composite monocoque

Bodywork



Carbon fibre

Suspension, front/rear


Upper/lower carbon-wrapped titanium wishbones, 

pushrod-activated torsion springs/rockers front/rear, 

mechanical anti-roll bars

Dampers



Sachs (to Minardi specification)

Steering



Minardi rack and pinion

Gearbox
Minardi sequential, six-speed, semi-automatic, longitudinally mounted, titanium casing, hydraulic activation 

(Magneti Marelli ecu, Minardi software)

Differential



Minardi viscous/programmable units

Clutch




AP Racing triple-plate carbon

Brakes


Discs



Brembo/Hitco carbon


Calipers


Brembo, six-piston front and rear


Pads



Brembo/Hitco carbon

Cooling system


Minardi-designed water and oil radiators

Cockpit instrumentation

Magneti Marelli in steering wheel

Seat belts



TRW Sabelt six-point harness

Steering wheel



Personal
Driver’s seat



Minardi

Extinguisher system


Lifeline

Wheels




OZ forged magnesium (13.0 x 12.0in front/13.0 x 13.7in rear)

Tyres




Michelin

Fuel cell



ATL, Kevlar-reinforced rubber

Dimensions (PS02)

Wheelbase


3097 mm

Front track


1480 mm

Rear track


1410 mm

Width



1800 mm

Length



4572 mm

Weight



600 kg (including driver and camera)

ASIATECH AT02

A Powerful Alternative

The hard-trying Minardi team has a clear-cut goal over the next four seasons, and that goal involves moving up the Formula One grid in terms of competitiveness. A key element in the package that will allow the team to progress quickly is the power unit, and for the coming season, it has entered a partnership with Asiatech for the supply of its latest AT02 V10 engines.

The new AT02 shares the same 72-degree, included-angle configuration for the light alloy cylinder block as its predecessor, but there the similarity ends. In line with the most recent trends in Grand Prix engine design, the latest offering from Asiatech’s extensively equipped headquarters in Velizy, south of Paris, features different bore and stroke dimensions from its predecessor, as well as all-new cylinder heads, inlet and exhaust manifolds, camshafts, crankshaft and engine internals.
As a result, it is lighter, more efficient, more compact and capable of producing higher power outputs than the engine it replaces. That, in turn, is very good news for Minardi and its technical staff, who have been able to focus their pre-season efforts on optimising the design of the team’s latest PS02 chassis around the Asiatech engine and integrating such important areas as the cooling, electronics and hydraulics systems. The engine is mated to Minardi’s ground-breaking, titanium-cased gearbox, which ran with complete reliability in its very latest form at the final Formula One race of last season, in Japan.

“We are extremely pleased with the way the new car and engine package has come together,” comments Minardi Technical Director, Gabriele Tredozi. “The Asiatech engine is very good – compact with a low centre of gravity – and that really helped us when it came to packaging the back end of the car since it gave the designers a little more room with which to work. We feel we have taken a big step forward technically with the 2002 Minardi and the Asiatech engine has been a key component in allowing us to make that progress.”

Asiatech President, John Gano, says, “The new KL Minardi-Asiatech PS02 is the result of a close collaboration between the technical staffs of the two organisations and, so far, we are very satisfied with the outcome. This is only the first step in a year-long campaign, however, and we now look forward to building on the relationship with our colleagues at Minardi in order to ensure a positive and productive 2002 season that will help boost both companies to stronger, more competitive positions within the Formula One hierarchy. It is a significant challenge, but one that we look forward to with enthusiasm.”

- Ends -

TECHNICAL SPECIFICATION

Asiatech AT02

Number of cylinders


10

Number of valves


40

Configuration


72-deg vee

Valve actuation


Pneumatic

Displacement



2998 cc

Cylinder block


Light alloy monoblock

Ignition system


TAG Electronic

Fuel management system

TAG Electronic

Lubrication system


Dry sump
Cooling system


Minardi-designed water and oil radiators

Spark plugs



NGK

ASIATECH

3, rue Latecoere

78457 Velizy Cedex - France

Tel: +33 1 30 70 29 00  Fax: +33 1 30 70 29 01

MINARDI TEAM

A brief history

Founded in 1979, with the aim of competing in the European Formula Two Championship, the Minardi Team makes its debut in Formula One in 1985. After spending its first few seasons in motorsport’s top category acclimatising to the demands of Grand Prix racing, the team takes its first World Championship points in 1989, scoring in Great Britain (fifth and sixth places), Portugal (fifth) and Australia (sixth). (Drivers: 1985, Pierluigi Martini; 1986, Andre de Cesaris, Alessandro Nannini; 1987, Adrian Campos, Alessandro Nannini; 1988, Adrian Campos, Pierluigi Martini, Luis Perez Sala; 1989, Pierluigi Martini, Paolo Barilla, Luis Perez Sala; 1990, Pierluigi Martini, Paolo Barilla, Gianni Morbidelli)
Minardi’s best season to date is 1991, when its effective, Ferrari-powered chassis helps the team to claim seventh place in the World Constructors’ Championship standings. (Drivers: Pierluigi Martini, Gianni Morbidelli, Roberto Moreno)
In 1992, Minardi switches from Ferrari power to the Lamborghini V12. A sixth-place finish at the Japanese Grand Prix gives the team a point for its efforts during the season. (Drivers: Christian Fittipaldi, Alessandro Zanardi, Gianni Morbidelli)
The 1993 car is designed under the supervision of experienced Austrian, Gustav Brunner, and the chassis turns out to be highly effective, fourth place in South Africa, fifth in Monaco, and sixth at Donington and Imola propelling Minardi to eighth place in the Constructors’ Championship. (Drivers: Christian Fittipaldi, Fabrizio Barbazza, Pierluigi Martini, Jean-Marc Gounon)
During 1994 and 1995, Minardi enters into a joint-venture with Scuderia Italia. Unfortunately, a series of commercial difficulties jeopardise the team's future and, by the end of 1996, an alliance formed by Gabriele Rumi and Flavio Briatore acquires the majority stake in the company. (Drivers: 1994, Pierluigi Martini, Michele Alboreto; 1995, Pierluigi Martini, Pedro Lamy, Luca Badoer;  1996, Pedro Lamy, Giancarlo Fisichella, Tarso Marques, Giovanni Lavaggi; 1997, Ukyo Katayama, Jarno Trulli, Tarso Marques)
The 1998 season marks a turning point for Minardi. Briatore severs his ties with the company and his shareholding is acquired by Gabriele Rumi, who thus becomes majority shareholder and embarks on an extensive restructuring and upgrading programme. The team is joined by new, highly skilled personnel on the technical side, with Brunner making a return to the Minardi fold. The hard-trying team’s efforts are rewarded when it finishes the 1998 championship in 10th place, achieving an objective set at the start of the season. (Drivers: Shinji Nakano, Esteban Tuero)
In 1999, Minardi is further strengthened by the arrival of Cesare Fiorio as Team Manager and Sporting Director. Once again, the Faenza-based team finishes 10th in the World Championship standings, on this occasion courtesy of a very valuable point scored by F1 “rookie”, Marc Gené, at the European Grand Prix. One of the most satisfying aspects of the season is the excellent reliability of the M01, which provides its drivers with 10 top-10 finishes. (Drivers: Luca Badoer, Stephane Sarrazin, Marc Gene)
The 2000 campaign marks Minardi’s 16th year in Formula One, and although the team fails to score any points during the course of the season, it retains its tenth-place ranking in the World Championship, finishing ahead of the notably better-funded Prost squad. (Drivers: Marc Gene, Gaston Mazzacane)
The 2001 season marks another watershed for Minardi, as the withdrawal of a major sponsor at the end of the previous year leaves the team in difficult financial circumstances. As a result, it is acquired in late January by UK-based Australian businessman, Paul Stoddart, head of the European Aviation Group of companies, and merged with his European Formula Racing operation in Ledbury, England. His plan is to retain Minardi’s distinctive character in the Formula One paddock, while providing EFR personnel, technical expertise and financial stability to strengthen the team and improve its overall competitiveness in the future. Against all the odds, the new European Minardi PS01 chassis, powered by a European V10 engine (an uprated version of the previous season’s Fondmetal power unit), is produced in six weeks and three days, and a pair of cars line up for the opening Grand Prix of the year, in Melbourne. The team finishes 11th in the 2001 World Constructors’ Championship and spends the year laying a solid foundation for what Stoddart intends should be significant future progress. (Drivers: Fernando Alonso, Tarso Marques, Alex Yoong)

Minardi’s 2002 effort involves the all-new PS02 chassis, powered by Asiatech’s latest AT02 engine. Unlike 2001, a busy testing programme commences in early January, following extensive wind tunnel development of the team’s latest F1 challenger. With a strengthened technical team and sponsorship package in place, Minardi is poised to take its next step on the all-important journey to increased competitiveness. (Drivers: Alex Yoong, Mark Webber)
The R & D Department

A New Chapter Opens for KL Minardi Asiatech

This year, for the first time in its 17-year history, the Minardi Formula One team will have the resources of a dedicated Research and Development department from which to draw. It is a significant step for the ambitious Anglo-Italian squad, whose stated aim is to climb the Grand Prix grid and establish itself as a strong, upper-middle order contender within four years. Without the ability to carry out advanced research in areas such as electronics, aerodynamics and materials technology, and then apply the lessons learned to improve on-track performance, no modern Formula One team is likely to be able to make significant progress against its rivals.

The signal that this process was getting under way in earnest for KL Minardi Asiatech came with the announcement, last September, that the highly respected Formula One engineer, Dr John Davis, had been appointed Deputy Technical Director and Head of Research and Development, and would be responsible for overseeing the creation and operation of an extensively equipped R&D Department at the team’s facility in Ledbury, England.

British-born Davis, 45, arrived with a wealth of Formula One experience to his credit, including stints with Lotus, Ligier, Pi Research, Jordan and Arrows, and quickly moved to begin organising the infrastructure and personnel to support a full array of the very latest hardware and software necessary to assist the team in its quest for significantly increased competitiveness.

Among the armoury of tools currently, or shortly, to be available at Ledbury will be a seven-post chassis rig, dynamic test rigs, rapid prototyping equipment, model-making facility, full CAD/CAM support, and theoretical analysis software. In addition, by year’s end, the team will boast its own, on-site, 50 per cent wind tunnel.

Aside from the tools with which to do the job, strides have also been made on the personnel front, the team’s highly experienced Chief Designer, George Ryton, and acknowledged composites expert, Paul Crooks, both joining Davis at the Ledbury facility. Davis promises that this area of the team will continue to be strengthened, the experienced staff being drafted in complementing the progression of existing Ledbury personnel and an influx of new talent.

“The KL Minardi Asiatech team is currently small and knows its limitations,” he says. “At the same time, it is highly motivated and more than capable of extracting the maximum from what it has. Ledbury is outside the accepted boundaries of Formula One’s classic ‘high-tech valley’, but this will allow the team to develop independently rather than being simply a conglomeration of talent from other teams. We’re aiming to assemble our own new pool of expertise, with the 2002 season being used to introduce the newcomers to the complexities and engineering excitement of Formula One. Between 2003 and 2005, we would expect to start to reap the benefits from the input of these new minds.”

Another key element of the team’s strategy is to forge strong technical alliances with outside suppliers that are able to support and enhance the research and development work being conducted at Ledbury, recent examples being 3D Systems and Roland Digital. By its very nature, Formula One is always pushing technical boundaries and, aside from the assistance rendered to the team by such companies, their involvement with the sport also contributes to the enhancement of their own technological expertise. In short, such relationships are mutually advantageous.

“The objective for the R&D Department this year is to ensure that, by the end of 2002, the team has put in place all the key ingredients necessary to provide a solid foundation for advanced technical research,” says Davis. “We know we are behind some teams in developing this all-important capability, but there is a benefit to that, since we are able to learn from observing the mistakes of others and, with the benefit of hindsight, should be able to improve on certain areas. There’s no doubt it’s a huge challenge, but that’s something on which Formula One people thrive.”

- Ends -
BIOGRAPHY

Paul Stoddart

The 2001 Formula One season was a “baptism of fire”, both for Paul Stoddart personally and for the Minardi Grand Prix team he purchased late in January 2001. Renamed European Minardi F1, the Faenza-based squad faced what was undoubtedly its most important race of the year before the season even began: with just over six weeks to the opening round of the World Championship, in Melbourne, Australia, personnel had to complete the design phase of the new PS01 chassis and build the necessary cars. They succeeded and, as Paul intended, the team completed its first season under new management with dignity while establishing a stable platform on which to build for the future.

But who is this plain-speaking, non-conforming 46-year-old Australian who now heads Formula One’s favourite “underdog” team? The answer is that the Melbourne-born, UK-domiciled businessman is a natural “entrepreneur” who possesses the uncanny knack of turning almost every commercial opportunity that presents itself into a highly successful venture. As a consequence, anyone who has even an inkling of his track record will know better than to wager against him succeeding in his quest to build Minardi into a new Grand Prix powerhouse.
Leaving school at 14, because he simply couldn’t wait any longer to get out into the “real” world and start working, this entirely self-made man now presides over the European Aviation group of companies, which currently possesses a 25-strong fleet of aircraft that boasts five Boeing 747s, 10 Boeing 737s, eight BAC 1-11s and two Airbus A300s, and carries over a million passengers a year.

One of its specialities is “wet leases” – leasing aircraft and crews to other airlines – the appeal of this sort of turn-key operation being demonstrated by the fact European Aviation’s customer base currently includes 30 national and secondary airlines throughout Europe. Similarly, the aircraft spares business, based at Ledbury in a purpose-built 118,000 sq ft facility, is one of Europe’s largest suppliers of aircraft spares and numbers many major airlines among its regular customers.

Add to that list of accomplishments the creation of the European Formula 3000 team, which finished third overall in the championship standings at the end of its first full season of competition, and the instigation of a novel two-seater F1 programme, which aims to bring the experience of Grand Prix performance within the reach of members of the general public, and the range and depth of Paul Stoddart’s fertile mind begins to become clear.

More . . .

. . . continued/2

His “big break” came in 1989, a scant three years after the ambitious young businessman had sold up “Down Under”, including his motoring and aviation interests, and moved to the UK in search of bigger challenges. Initially setting up a small group of new-car franchises, he was doing adequately well before an amazing opportunity presented itself: the Royal Australian Air Force had decided to sell off five little-used aircraft from its fleet, including two BAC 1-11s. The “job lot” also included what turned out to be 48 shipping containers full of very valuable spares.

Taking a decision that reflects perfectly his ongoing business philosophy, Paul Stoddart spotted an opportunity, raised every penny he could, and took a large, but calculated risk by buying the aircraft. They were soon in Europe, and when the EAL 1-11s were augmented four years later with a further 20 similar aircraft acquired from British Airways, Stoddart was on his way.  He was in the happy position of possessing a fleet of BAC 1-11s plus enough spares to keep them flying for ages, with enough left over to become the largest supplier of 1-11 parts in the world. Most importantly, he had accomplished all this at realistic prices and could boast an airline with the lowest operating costs in Europe.

It was to provide the financial “springboard” for everything that has followed, and will follow in the future for, make no mistake, Paul Stoddart has major plans and ambitions yet unfulfilled, and is determined they will become reality.

- Ends -

Career summary

1973

Qualified as automotive engineer RMIT (Melbourne)

1974 – 1986
Owned and operated successful aviation/motor trade companies in Australia

1986 – 1989
Moved to UK, owned and operated several vehicle franchises

1989 – 2001
Formed European Aviation Group which, from modest beginnings, now employs 650 people, operating some 25 jet aircraft and one of the largest aviation parts supply companies in the UK

1996 – 2001
Formed motorsport division (European Formula Racing Ltd), incorporating state-of-the-art F1 facility, F3000 team, F1 two-seater programme (eight cars), engine development and overhaul facilities and, from January 2001, the Minardi F1 team

Hobbies

Aviation, motor racing
Alexander YOONG

biographical details

Born



Kuala Lumpur, Malaysia
Date of birth


July 20, 1976

Resides


Kuala Lumpur

Height



1.78 m

Weight


68 kg

Marital status

single

Hobbies


water skiing, scuba diving, mountain biking, reading

Favourite drink

sugar cane

Favourite meal

curry laksa

Racing career highlights

1984
Junior Motocross

1992
Production Saloons (Proton Saga)

1994
Formula Asia International Series – one win, Zhuhai

1995
Formula Asia International Series – eight wins

1996
Formula Renault Sport Championship, UK – numerous top-10 finishes

1997
Formula Renault Sport Championship, UK – numerous top-six finishes

1998
British Formula Three Championship – numerous top-six finishes

Macau Grand Prix (F3) – ninth


1999
British Formula Three Championship – four races, one second, three top-six finishes
Italian F3000 Championship – five races, one second, one fifth place

FIA International F3000 Championship – five races

Macau Grand Prix (F3) – seventh

      2000
Formula Nippon Championship, Japan

      2001
Formula Nippon Championship, Japan

Formula One – driver, European Minardi F1, Italian, US, Japanese GPs
      2002
FIA Formula One World Championship – driver, KL Minardi Asiatech
For further information, visit Alex Yoong’s official website, www.alexyoong.com, or the team website, www.minardi.it
Mark WEBBER

biographical details

Born


Queanbeyan, NSW, Australia
Date of birth

August 27, 1976 (25 years old)

Resides

Buckinghamshire, England

Height


1.84 m

Weight

74 kg

Marital status
single

Hobbies

fitness, cycling, mountain bike riding, PlayStation2

Favorite meal

pasta
Favourite drink
apple juice
Racing career highlights

1991 - 1993

Australian karting

1994 Australian Formula Ford Championship –single-seater racing debut

1995
Australian Formula Ford Championship – fourth

Duckhams Formula Ford Festival (UK) – third, international racing debut 

1996

British Formula Ford Championship - runner-up

Duckhams Formula Ford Festival – winner

1997 British Formula 3 Championship – fourth (Alan Docking Racing)

Marlboro Masters F3 (Zandvoort, Netherlands) – third

Macau F3 Grand Prix – fourth

Tested for Mercedes AMG sports car team (FIA GT Championship)

1998 FIA GT Championship (works Mercedes Junior Team, partnered Bernd Schneider) – Championship runner-up, five wins

1999 Le Mans 24-Hour race – member of the official Mercedes AMG sports car team

Tested for European Formula Racing F3000 and Arrows F1 teams

2000 FIA International F3000 Championship (Eurobet Arrows F3000 team) – third overall, two fastest laps, three podium finishes, including maiden F3000 win, at Silverstone

Three-day evaluation test at Estoril with Benetton PlayLife F1 team

2001 FIA International F3000 Championship (Super Nova Racing) – second overall, three wins (Imola, Monaco, Magny Cours)

Benetton Renault Sport F1 team – official test and reserve driver
2002

FIA Formula One World Championship – KL Minardi Asiatech F1
For further information, visit Mark Webber’s official website, www.markwebber.com, or the team website, www.minardi.it
SPONSORS
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	Launched in January of this year at the conclusion of a dramatic presentation staged in the shadow of the Petronas twin towers in central Kuala Lumpur, the distinctive new emblem of the “Go KL” campaign, title sponsor of the Minardi team in 2002, features prominently on the engine cover and sidepods of this year’s KL Minardi Asiatech PS02. The logo, which incorporates the flag of Kuala Lumpur, is a symbol of the thriving southeast Asian city’s desire to let the world know it is the gateway to a fast-growing centre for tourism, sport, international commerce and the development of high-technology industries. At the same time, the Go KL initiative is intended to provide a high-profile platform for the ambitious country’s privately owned companies to market themselves globally.
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	Headquartered in Ledbury, England, European Aviation was founded in 1989, by UK-based, Australian businessman, Paul Stoddart. During the intervening 12 years, the company has developed an operational philosophy that involves sensible cost structures and the development of a network of valuable commercial partners. This has provided the bedrock for the foundation of EAL as well as for the creation of the company’s highly successful airline spares and aircraft engineering operations. The European Aviation philosophy is simple: safety is paramount, while the wastage of funds at any level is unacceptable. This straightforward approach has led to an exceptionally successful relationship with British Airways over the last decade that has seen European Aviation purchase some 30 aircraft from BA, the most recent acquisition being of five Boeing 747 models. In addition, during this time EAL has generated the movement of some quarter of a billion dollars of spare parts inventory. As a result, the European Aviation Aircraft Spares Division is now among the most respected such suppliers in the industry. The most recent European Aviation success story is the Seating Division. Created two years ago, today it is possibly the largest such specialist company in Europe, with a stock in excess of 10,000 aircraft seats and applications for every commercial airliner in service today. As a motor racing aficionado, Stoddart introduced the European Aviation name into Formula One in 1996, and the company has been an enthusiastic sponsor of the sport ever since. Fittingly, the latest team to benefit from EAL support is the famous Minardi organisation, purchased by Stoddart in January 2001.
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	The Kuala Lumpur-based company, whose primary business is operating the Malaysian state lottery, was an enthusiastic supporter of Alex Yoong’s efforts to gain a Formula One Super-licence and thus become the first driver from his country to compete in Grand Prix motor racing. When Yoong succeeded in his quest, in August 2001, Magnum Corporation Berhad senior management decided that the high-profile exposure and promotional potential associated with the Formula One World Championship would provide an ideal platform for the company’s future marketing activities. The company’s distinctive, stylised “M” logo therefore features prominently on this season’s KL Minardi Asiatech entries. Magnum was incorporated in December 1968, and was the first private company to be granted a licence to promote, operate and manage four-digit numbers forecast betting in Malaysia. It was converted to public ownership in 1970, and was subsequently listed on the Kuala Lumpur stock exchange later that year. Today, Magnum is principally engaged in the gaming business, being the pioneer and market leader in the Malaysian authorised gaming industry, but is also involved in property and leisure, oversees investments, printing and information technology.
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	As a commercial and technical partner of KL Minardi Asiatech, PC Suria is the first Malaysian computer company to enter the Formula One arena, a fitting strategy for a young company with global ambitions. PC Suria Malaysia Sdn. Bhd. was formed in 1997, and is wholly owned by Pebadanan Komputer Nasional Berhad (NASCOM). The company’s principal objective is to be a leader in the manufacture and distribution of Malaysian-made computers under the company’s PC Suria brand. With that aim in mind, the company has appointed a 200-strong, nationwide authorised dealer network. Supported by a strong holding company, led by a group of creative professionals and backed by a complete and thorough sales and marketing plan, PC Suria is poised to move into the international IT market.
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	One of Malaysia’s real success stories, BSA originated as a family-run concern importing alloy wheels into the country. In 1995, however, under the guidance of its founder, Dato’ Dr Cam Soh, the company made the transition from importer to manufacturer, moving into the design and fabrication of its own range of innovative alloy wheels. Today, BSA is Malaysia’s largest exporter of alloy wheels, distributing its products to more than 60 countries through a network of 93 importers. The key to BSA’s success has undoubtedly been its uncompromising dedication to quality manufacturing, an approach that led to it becoming the first Malaysian company to achieve the rigorous, internationally recognised German TUV approval for its product and factory control conformity. Other coveted certifications have been secured from Japan’s Vehicle Inspection Association (VIA) and the International Standards Organisation, BSA being granted ISO9001 status in 1999. As part of its diversification and expansion plans, the company continues to pursue a policy of embracing new technologies, one of the latest being Vacuum Sputtering Coating (VSC), an environmentally friendly process that provides an alternative chrome finish for aluminium alloy wheels.  Now with a listing on the Kuala Lumpur Stock Exchange and a steadfast commitment to further expansion of its manufacturing capacity through ongoing investment, BSA is clearly on course to fulfil the current and future demands of international car manufacturers in Original Equipment Manufacturing (OEM) and to reach its stated goal of becoming one of the world’s top-10 alloy wheel manufacturers. For further information on the BSA Group of Companies and its products, visit www.bsa.com.my.
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	HealthyCo was founded in 1989, by Melbourne businessman, Ashley Perry, and has expanded rapidly in the intervening 13 years, now enjoying great success with its imaginative ranges of healthy snacks based on natural products sourced in Australia. Demand for HealthyCo products soon spread beyond the Australian and New Zealand markets and, in response, Perry joined forces with Walrus Investments and Consulting LLC in 2000. This collaboration resulted in the setting up of global sales offices in New York, London, The Hague and Singapore, with a new central warehouse facility located in Rotterdam to cater for the European market. It is the desire to move onto the international stage that attracted HealthyCo management to Formula One and to the KL Minardi Asiatech team.
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	Through its Yellow Pages brand, Telstra, Australia’s pre-eminent telecommunications company has supported the career of KL Minardi Asiatech’s Australian driver, Mark Webber, from his first forays into the European motor racing scene. Now he has graduated to the international stage as a driver with the KL Minardi Asiatech Formula One team, Webber will proudly display the Telstra logo on his racing overalls and other team clothing. Commercially, the company’s aim is to help Australian, Pacific and Asian customers prosper through access to modern communications services and multimedia products. The strategy to realise this vision, increase shareholder value, and compete successfully, is to develop a growth strategy focusing on four key strategic areas: domestic retail operations; applications and content; international expansion, and domestic wholesale services. Domestic retail operations remain the main focus and most important part of the company, providing the cashflow to continue to invest and develop the business. Telstra sees growth opportunities for its business, however, in the data, internet, e-commerce and content-based markets. As telecommunications, computing and media technologies converge, the company’s strategy calls for enhancing its capabilities to provide services more efficiently, developing new and innovative products, and expanding further into these markets. The FOXTEL pay television business, 50 per cent owned by Telstra, and www.telstra.com, the company’s internet portal, are examples of the opportunities available in the applications and content area that employ the inherent strengths of the company’s networks and systems. Telstra’s international expansion plans remain clearly focused on the Asia-Pacific region.
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	PanGlobal Insurance Berhad offers insurance products and services to Malaysians. The company is driven by quality, customer-focused processes, systems and people. Among the products offered by PanGlobal are: motor insurance, Premier Personal Protector (financial protection against accidents), MaxPax (motor vehicle passenger injury insurance), Householder/Houseowner insurance, and X-treme Lifestyle (sports injury insurance). The company’s most recent offering is e-SURE, an on-line insurance service allowing consumers to purchase insurance products on-line.
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	ALLEGRINI was established in 1945 and today has become a quality benchmark for all sector professionals. The Allegrini philosophy of only servicing the professional market has allowed it to develop a complete range of products with high quality performance, subjected daily to the most stringent judgements of demanding professionals accustomed to evaluating quality solely against price. The ongoing search for quality led to ISO 9002 certification in 1997. The next goal, in an even vaster and global ecological perspective, is ISO 14000 certification on which we are busily working towards. Chemicals for the environment is and will always remain our philosophy.
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	The ten-year-old experience in design and production of shower enclosures, together with the expert choice of materials and the modern technologies used, determine the success and growth of PDP Box Doccia Spa. The Company, operating in accordance with ISO 9002 standards, is among the most important Italian shower cabin manufacturers. Its top quality production is worldwide appreciated. Thanks to the great importance the Company gives to innovations and investments, PDP Box Doccia has succeeded in growing rapidly and constantly. PDP shower anclosures provide unparalleled levels of elegance, sophistication and practicality.


TECHNICAL PARTNERS
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	Formula One is generally acknowledged as one of the toughest proving grounds for some the world’s most advanced technologies, both in the automotive and non-automotive fields. With Asian companies possessing proven expertise in such fields as electronics, advanced materials, semi-conductors, telecommunications, computing, aerospace and precision tooling, to name but a few, it is not surprising to discover there is a natural affinity between the two. Asia Motor Technologies, founded in 2000, brings together the technological and financial strength of a group of Asian corporations with the aim of competing in Formula One. For 2002, the company has entered into a full technical partnership with European Minardi F1 and will, as a result, be supplying its latest Asiatech AT02 V10 engine to the Faenza-based Grand Prix team on an exclusive basis throughout the season, with an option to continue the arrangement beyond that. Headed by President, Dr John Gano, and Technical Director, Enrique Scalabroni, Asiatech’s European Operations Centre is at Velizy, France.
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	For more than one hundred years, Michelin is the partner of mobility both in the automotive or in the tourism fields. With more than 18 million publications sold every year, printed or digital products, Michelin does its best to satisfy  the travellers ‘ needs. Michelin makes and sells tires for everything on wheels: aircraft, passenger cars, bikes, earthmover engines, agricultural machinery, trucks, motorbikes and even tires for the american space shuttles. Inventor of the radial tyre, Michelin is synonymous with motorsport, having brought its radial technology into all aspects of racing, revolutionising Formula One in 1977. Its successes in all forms of wheeled sport – from cycling to World Championship Rallying, GP motorcycling to Le Mans – make it the envy of its rivals, with an honours list as long as it is prestigious. In nearly 80 manufacturing plants over 5 continents, the Group produces daily 830 000 tires, 65 000 inner tubes, 95 000 wheels, more than 4 million km of cables and 75 000 maps and guides. Today, Michelin, who employs over 130, 000 people in the world, is commercially established in 170 countries. The Group is one of the leaders of the tire market with 19.4 % of the marke sharet.
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	MAGNETI MARELLI is an international leader in the design and production of high-tech components, systems, and modules for the automotive industry with a turnover of more than 4.500 million Euro, and a workforce of 25,600 in 18 countries. The business areas include: electronic fuel-injection systems, exhaust systems, on-board information and communication systems, lighting systems, shock absorbers, suspension systems, after market and services. Headquartered in Corbetta (Milan), Magneti Marelli has industrial and R&D facilities in Italy, France, Germany, Spain, UK, Poland, Czech. Rep., Russia, Turkey, U.S.A, Mexico, Brazil, Argentina, China, India, Malaysia and South Africa. Magneti Marelli supplies the world’s major car manufacturers, such as Renault, Citroen, Peugeot, Fiat Group, Ford, Volkswagen, Audi, Seat, BMW-Rover, Daimler-Chrysler, GM-Opel, Volvo, Saab, Nissan, Toyota and Daewoo.
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	A name commonly associated with high-quality sports clothing, Admiral is the official supplier and authorised manufacturer of KL Minardi Asiatech team merchandise. The Admiral trademark was created in 1914, by A.B.C. Hosiery Limited (later known as Cook & Hunt Limited), manufacturers of high-quality, English-made underwear, and subsequently, various items of sportswear. During the 1970s, Admiral was a pioneer in developing a new concept of producing bespoke soccer strips for major football clubs, combining innovative design and fabrics with the use of the club’s official crest or badge. Throughout the 1980s, this innovation was driven forward by Admiral, and other manufacturers, and led to the availability at retail of design-led soccer wear and replica kits, as a new sector was created within the sportswear market.
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	Founded in 1986, 3D Systems provides solid imaging products and solutions that help reduce the time and cost of designing products and facilitate direct and indirect manufacturing. Its systems utilize patented technologies that create physical objects from digital input. 3D Systems currently offers the ThermoJet® solid object printer, SLA® systems (stereolithography) and SLS® systems (selective laser sintering), as well as related software and materials. Product pricing in the U.S. ranges from $49,995, for the ThermoJet printer, to $799,000 for the high-end SLA 7000 system. The company licenses the complementary 3D Keltool® process, a method for producing steel mold inserts, and currently is developing systems that use composite paste materials for direct manufacturing. More information on the company is available at www.3dsystems.com, or by phoning 888/337-9786 807, or 661/295-5600 internationally. An investor packet can be obtained by calling 800/757-1799.
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	C.R.P. Technology S.r.l. is supplier of cast titanium Racing Car parts as well as Rapid Prototyping parts. The RP parts can be applied to both racing cars and wind tunnel models. CRP will still continue to be partner with us in further developing our cast titanium Gearbox which has been the first in the world. Furthermore, CRP has a unique material composition (WindForm) used for rapid prototyping technology allowing broader applications of RP parts to wind tunnel models. For more information visit: http://www.cevolini.com
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	CIMATRON LTD. is a leading developer of integrated CAD/CAM solutions for the tooling  industry. Through its Data-to-Steel product philosophy, Cimatron is committed to providing  mould, tool and die makers with comprehensive, cost-effective solutions that streamline  manufacturing cycles, enable collaboration with outside vendors, and ultimately shorten product delivery time. Worldwide, more than 7,000 customers in the automotive, consumer plastics, and electronics industries employ Cimatron's leading CAD/CAM solutions for  manufacturing. Founded in 1982, CIMATRON LTD. is publicly traded on the NASDAQ exchange  under the symbol CIMT. Cimatron's subsidiaries and extensive distributor network are located in over 35 countries to serve customers worldwide with complete pre- and post-sales support.
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	Born on January 1st 1996, LG ELECTRONICS has reached a leadership postion on the market of domestic appliances, consumer electronics, computer science and multimedia products. In 1996 its turnover was of 61 billion lire, and in 2001  reached a quota of 510 billion lire, equal to an percentage increase of 800 % in respect of 1996. The production of LG Electronics Italia is divided essentially into four areas ;  Information System Products, Brown Goods, White Goods, air conditioners and from 2001 there's an additional area, the one of Mobile Phone. Among the top products are the monitors TFT LCD and FlatronTM,  CD writers, DVD players, plasma videos of 42" and 60", FlatronTM televisions, side by side refrigerators, microwave ovens with Flip Door System, ecological air conditioners and from April 2002 the new GPRS mobile phone.
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	BREVI Group, established in Bergamo (Italy) in 1983, works as distributor in the Information Technologies market, in particular for hardware products based on PC platform, for the components industry and for all the peripherals and the additionals. In 2002, thanks to the acquisition of two companies specialised in PC planning and production, Brevi set up the brand WINBLU that propose PCs and Notebooks certified UNI EN ISO 9001, UNI EN ISO 9002,UNI EN ISO 14001, available at the WINBLU sales point.  www.brevi.it  -  www.winblu.it
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	The Roland DG Corporation was founded in 1981, in Hamamatsu, Japan, and is dedicated to the goal of introducing innovative computer peripheral tools. The company currently employs nearly 300 people, specialising in the design and production of equipment such as: a PC toolbox; colour graphics/sign-making device; vinyl sign-cutter; engraving/routing system, and prototyping/modelling machine. The ongoing mission for Roland DG Corporation is to turn ideas into concrete forms and ultimately expand its creative horizons, with company personnel aiming to meet the needs of both end-users and markets quickly, flexibly and directly. The company’s latest initiative is “301 Project”, a campaign that calls for the “development of the industry’s No 1 product and a 30 per cent increase in the product’s market value”.
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	Established in 1976, based in Borgaro near Turin, SPARCO is one of the world's leading motor-racing equipment manufacturers. The company has acquired virtually unparalleled expertise in fireproof clothing for drivers and mechanics, in racing car seats and roll-bars. Thanks to its ability and scrupulous service, Sparco is today the official supplier to most drivers and teams in elite categories like F1, Cart, Nascar the Rally and the Fia
Gt World Championships.
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	Since 1939 BETA has been manufacturing professional hand tools. In 60 years of business the company has been a key player in bringing about constant product developments and anticipating market needs. This effort has made the orange colour characteristic of Beta tools synonymous with quality and advanced technology. Beta production is distributed over three separate plants, which together employ 500 personnel. In 1995 the company secured Quality System certification to international ISO 9901 series standards, the most comprehensive and coveted of all specifications. For thirty years Beta has been involved in motor racing, an environment which puts the quality of its tools to its sternest test.
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	Sabelt’s current objective is to convey its expertise to new segments of the market. Our range of shoes catering for Formula 1 drivers has been extended to suit the demands of a refined and fashion-conscious urban public. Exclusively designed to the highest quality standards these cult “city” shoes maintain their original sporting features, whilst boasting a metropolitan design. Drivers of high calibre such as Eddy Irvine and Rubens Barrichello wear them and they are available at some of the most exclusive retail outlets worldwide: Barneys in New York, Lane Crawford in Hong Kong, Nabuki in Paris and Ennu in Amsterdam.


OFFICIAL SUPPLIERS
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	Rustichella d’Abruzzo S.p.A., set up in 1936, is a company located in Pianella, a small country town in the Abruzzo region next to the Adriatic Sea. rom this position and from the deep roots with our history we offer to the connoisseur of fine foods the flavours of the Italian cuisine. Rustichella Pasta distinguishes itself for the unusual number of shapes, cuts, thickness, surfaces, and is made by modern artisan production methods. For further confirmation of Rustichella Pasta’s high quality, since January 2001 our company is certified UNI EN ISO 9002. Rustichella d’Abruzzo’s products have been distributed for years in Italy and in more than 30 countries around the world, in U.S.A., Canada, Brasil, Australia, Japan, U.A.E., Singapore, Korea, Europe and is found on the menus of the most exclusive restaurants.
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	URSINI is a craftsman farm who operates in the production of fruit alimentation high quality standard, and to be more precise specialized in extra virgin oil. Its purpose and goal is budgoument. A line of various types of special gourmet’s with the main topic of olive oil and fruits from the Mediterranean. Ursini, is one of the few oil masters of Italy and he interprets one stile and one only exclusive philosophy, that is strictly on the level of gourmet, which consists only in the production of special extra virgin oil and olive of citrus spices, sauces and pate' spreads of all kinds vegetable fragrance, blue fish and high delicacy Mediterranean, all of which are strictly and respectfully under olive oil.
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	FARNESE VINI, founded in 1994 in Ortona, has become in just a few years one of the leading companies in exporting Abruzzese wines with over 7 million bottles sold in over 40 nations. The accurate selection of wine, absolute avant-guard techniques of wine-making and combination of the meticulous work of the oenologist, together with the collaboration of world famous oenologists have brought the Farnese Vini to win major recognitions in the most important international competitions and have been given certificates for qualified press from around the world.
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	Med-it is founded in 1998 with the intention to be always a clear reference point for local and international companies that operates in the consumer goods market, for professional cleaning and for the supply of products for industrial use. Our structure is young and flexible, but we have a strong background in local and multinational companies of primary importance with a very high degree of professionalism. Direct production allows offering products ready pack with our brand or under private label, as well as row material or partly converted goods for companies able to operate directly the remaining part of the production process. info@webmedit.it
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	The TORREFAZIONE REKICO CAFFE’ is specialized in the toasting and preparation of coffee beans, using a homemade esteemed mix, with the main goal to satisfy even the most demanding espresso lovers. The production is mainly for bars, hotels and restaurants. Lately a new system has been used for the production of separate portions with filter paper.


MEDIA INFORMATION

Unquestionably the best source of KL Minardi Asiatech information and photographs during the course of the 2002 Formula One season will be the team’s official website

www.minardi.it

In addition to providing a detailed bank of background material, this will contain an evolving archive of press releases and photographs relating to each Grand Prix as well as to all newsworthy events with which KL Minardi Asiatech is involved during the year.

Please note that all photographs posted in the Download section of the website are high-resolution and copyright-free. Bona fide media representatives may access this area using the following:

User ID: press

Password: image

Any individuals wishing to employ these photos for commercial purposes must first obtain permission from the team.

Specific press enquiries can be directed to the following:

Stefania Torelli, Press Officer
KL Minardi Asiatech (Italy)
Tel: INT +39 0546 696111
Fax: INT +39 0546 628140
e-mail: storelli@minardi.it

Graham Jones, Communications Manager

KL Minardi Asiatech (UK)

Tel: INT + 44 (0)20 7349 7619

Fax: INT +44 (0)20 7351 1122

e-mail: gjones@minardi.it

David Waldron, Public Relations Manager

Asiatech

Tel/fax: INT +33 1 42 57 46 92

Mob: INT +33 683 87 27 96

e-mail: david.waldron@asiatech-f1.com
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